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Llenpto camocTosATENBEHON pPabOTHI OOyYaroUIuXcsi SBIAETCS OOyYEHHE
HaBbIKaM pabOThl ¢ HAYYHO-TEOPETUUYECKON JIUTEPATypOll U MPAKTUYECKUMHU Ma-
TepuasamMu, HEOOXOIUMBIMU IS YTIyOJIEHHOTO U3YYEHUS NUCIUIUIMHBI, a TaKXKe
pPa3BUTHE Yy HUX YCTOWYHUBBIX CHOCOOHOCTEH K CaMOCTOSITEJIbHOMY H3YYEHHUIO U

U3JI0KEHUIO MOTYYEeHHON HHpOpMaIIuu.

VY4eOHbIM MJIAHOM IIPEAYCMOTPEHA CAMOCTOSATEIbHAs pad0Ta CTY/I€HTOB:
Tabnuna — O0beM AUCHUILIMHBI 110 pa3jiesiaM

Ne HaumeHoBaHuUe M3y4yaeMoro pasjieia Bcero O0beM AN CHUTUTHHBI JJIs1
n/n CaMOCTOSITe/ILHOI paboTe
S cemecTp
1 Mooyno 1 6 2
2 Mooynv 2 18 12
3 Mooyns 3 14 10
4 Mooy 4 10 10
6 Mooyns 5 8 4
6 Mooynv 6 34 28
7 Mooyns 7 18 10
HToro 3a cemecTp 108 76
HTOro mo IucHuInHe 108 76

Monayas 1. Basics of professional English
Tema 1.1. Business and economics as an area of professional engagement.
Business and economics terminology. Development of a short story on profession-
al development. International business as a field of study. Internationalization as a
direction of company development. Business English and economics English:
main features.
PaboTa ¢ TEKCTOM: UT€HHE U NEPEBOJ], OTPAOOTKA JIEKCUKH B YIIPAKHEHUSX.

B pamkax camocTosiTennbHON pabOThl HEOOXOIUMO H3yUYUTh OCHOBHYIO YKa-
3aHHYIO JIUTEPATypy, a TaKkKe MPOUYUTATh PEKOMEHIyeMble B paboueil mporpamme
JIONOJIHUTCIbHYIO TUTEPATYyPY U HHTCPHET-PECYPCHI.

Moayas 2.
Tema 2.1. Market entry mode and plan.
Analysis of possible entry modes: pros and cons for each entry mode (direct ex-
port, indirect export, strategic alliances, franchise, licensing). Choosing optimal
market entry mode for the target company. Creation of the report part with X-
culture team.
PaboTa ¢ TeKCTOM: UT€HHE U NEPEBOJ, OTPAOOTKA JIEKCUKH B YIIPAKHEHUSX.

B pamkax camocTosTenbHONU paboThl HEOOXOAMMO U3YyUHUTh OCHOBHYIO YKa-
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3aHHYIO JTUTEPATYPY, a TAKKE MPOUYUTATh PEKOMEHIyeMbIe B paboueil mporpamme
JOTIOJTHUTEIBHYIO JINTEPATYPY U UHTEPHET-PECYPCHI.

Tema 2.2. Staffing.
Analysis of labour market in target country. Assessment of proposed salaries in
the target market. Choosing optimal staffing strategy for the target company. Crea-
tion of the report part with X-culture team.
PaboTta ¢ TekcTOM: YTEHHE U IICPCBO, OTpa6OTKa JICKCHUKHU B YIIPpA)KHCHUAX.

B pamkax camocTosITenpHONU paboThl HEOOXOIUMO MU3YYUTh OCHOBHYIO YKa-
3aHHYIO JIUTEPATypy, a TaKKe MPOUYNTATh PEKOMEHIyeMble B paboueil mporpamme
JIONOJIHUTEIbHYIO JUTEPATYPy U HHTEPHET-PECYPCHI.

Tema 2.3. Pricing.
Analysis of labour market in target country. Assessment of proposed salaries in
the target market. Choosing optimal staffing strategy for the target company. Crea-
tion of the report part with X-culture team.
PaboTa ¢ TeKCTOM: UT€HHE U NEPEBOJ, OTPAOOTKA JIEKCUKH B YIIPAKHEHUSX.

B pamkax camocTosTenbHONU paboThl HEOOXOIMMO HU3YYUTh OCHOBHYIO YKa-
3aHHYIO JIUTEPATypy, a TAKKe MPOUYUTATh PEKOMEHIyeMbIe B paboueil mporpamme
JIOTIOJTHUTEIILHYIO JIMTEPATYPy U UHTEPHET-PECYPCHI.

Tema 2.4. Marketing.
Analysis of marketing tools appropriate for target country. Assessment of pro-
posed market tools in the target market. Choosing optimal marketing strategy for
the target company. Creation of the report part with X-culture team.
PaGoTa ¢ TeKCTOM: UTeHHE U MEePEBO/], OTPAOOTKA JICKCUKH B YIIPAKHEHUSX.

B pamkax camocTosiTelbHOU padOThl HEOOXOAMMO U3YYUTh OCHOBHYIO yKa-
3aHHYIO JTUTEPATYpPy, a TaKKe MPOUYUTATh PEKOMEHIyeMbIe B paboueil mporpamme
JIONOJIHUTCIbHYIO JTUTEPATYPy U HHTEPHET-PECYPCHI.

Moayasb 3.
Tema 3.1. PaGoTa ¢ TeKCTOM: UT€HHE U NIEPEBOJI, OTPAOOTKA JIEKCUKH B yIpaXKHe-
HUSX, TOMCK KJIKOYEBON MIEH, COCTABJICHUE IJIaHA, KOMIIPECCUSI TEKCTa, OIpese-
JIEHUE OCHOBHBIX BOIPOCOB, PACCMaTPUBAEMbIX B TEKCTE, BEICHUE TUCKYCCUH, CO-
CTaBJICHHE aHHOTAalLlUU U pedepara.
Tekct: The four P’s. The target market.

B pamkax camocTosTenbHON paboThl HEOOXOAMMO U3YyUYUTh OCHOBHYIO YKa-
3aHHYIO JIUTEPATYpPY, a TAKKe MPOUYUTATh PEKOMEHIyeMble B paboueil mporpamme
JOTIOJIHUTEBHYIO JINTEPATYPy U UHTEPHET-PECYPCHI.

Tewma 3.2. PaboTa ¢ TekCTOM: UTEHHE U TIEPEBOJI, OTPAOOTKA JIGKCUKU B YIIpaXKHE-
HUSIX, TIOUCK KJIIOUEBOM HJEH, COCTABJICHUE IJIaHA, KOMIIPECCHUS TEKCTa, Ompeje-
JIEHHE OCHOBHBIX BOMPOCOB, PACCMATPUBAEMBIX B TEKCTE, COCTABIECHUE AaHHOTAI[UU
u pedepara.



Texct: The pros and cons of the major advertising media.

B pamkax caMmocTosTesIbHOM padOThl HEOOXOAMMO M3YYUTh OCHOBHYIO YKa-
3aHHYIO JIUTEPATYypy, a TAKXKE MPOUYUTATh PEKOMEHIyeMbIe B paboueil mporpamme
JIONIOJTHUTENBbHYIO JIUTEPATYPY U UHTEPHET-PECYPCHI.

Tema 3.3. PaGoTa ¢ TeKCTOM: YT€HHE U MEPEBOJ, OTPAOOTKA JIGKCUKU B YIpa)KHe-
HUSIX, TIOUCK KITFOYEBOM HJIEH, COCTABJICHUE ILJIaHA, KOMIIPECCUS TEKCTa, OIpee-
JIEHWE OCHOBHBIX BONPOCOB, pACCMaTPUBAEMBIX B TEKCTE, COCTABICHUE AHHOTAlUU
u pedepara.
Texct: Management functions.

B pamkax camocTosITebHON pabOThl HEOOXOIUMO M3YYUTh OCHOBHYIO YKa-
3aHHYIO JUTEPATYpPy, a TaKKe MPOUYUTaTh PEKOMEHIyeMble B pabouell mporpamme
JIOTIOJTHUTENBHYIO JINTEPATYPY U HUHTEPHET-PECYPCHI.

MoayJs 4.
Tewma 4.1. PaGoTa ¢ TEKCTOM: UTEHHE U NEPEBOJI, OTPAOOTKA JIEKCUKH B YIIpaXKHE-
HUAX, IIOUCK KJIIOUEBOH HNACH, COCTABJICHHUC IlJIaHA, KOMIIPCCCHUA TCKCTA, OIIPCAC-
JICHUC OCHOBHBLIX BOIIPOCOB, paCCMAaTPHUBACMBIX B TCKCTC, BEACHHUC JUCKYCCHUHU, CO-
CTaBJICHUEC aHHOTAalluHu U pe(bepaTa.
Texcr: Time management. Sources of problems in time management. Common
time waste for managers. Drop-in visitors. Telephone interruptions. Cluttered of-
fice.

B pamkax camocTosTenbHONU paboThl HEOOXOIUMO U3YYUTh OCHOBHYIO yKa-
3aHHYIO JIUTEPATYypy, a TAKXKE MPOUYUTATh PEKOMEHIyeMbIe B paboueil mporpamme
JOIOJHUTEIbHYIO JUTEPATYPy U HHTEPHET-PECYPCHI.

Tema 4.2. PaboTa ¢ TEKCTOM: YTEHHE U TIEPEBOJI, OTPAOOTKA JIGKCUKU B YIIpaKHE-
HUSX, TIOUCK KJIFOYEBOM WJEH, COCTABJIICHHUE TIJlaHA, KOMIIPECCUS TEKCTa, OTpee-
JIEHUE OCHOBHBIX BOIIPOCOB, PACCMAaTPUBAEMBIX B TEKCTE, COCTABIICHUE aHHOTAIIUU
u pedepara.
Texct: Training global managers.

B pamkax camocTosITebHON pabOThl HEOOXOIUMO M3YYHTh OCHOBHYIO YKa-
3aHHYIO JTUTEPATYpPy, a TaKKe MPOUYUTATh PEKOMEHIyeMble B paboueil mporpamme
JOTIOJTHUTEIBHYIO JINTEPATypPy U HHTEPHET-PECYPCHI.

Moayas 5.
Tema 5.1. 3HAKOMCTBO C HANMCAHUEM MHUCEM JEJIOBOTO M JUYHOTO XapaKTEpa,
MpUMEpaMH CTPYKTYPbI aHTJIMMCKOTO U aMEPUKAHCKOTO MHChMa, MPUEMIIEMbIMU
crioco0aMu HamMCaHus JaThl, aapeca, Hadyajaa 1 OKOHYAaHUSI MIChMa. 3HAKOMCTBO C
MOJIEISIMU MTHCEM U (Ppa3 1O TUTTUYHBIM JICJIOBBIM CUTYaIIHSIM.

B pamkax camocTosiTennbHON pabOThl HEOOXOIUMO H3yYUTh OCHOBHYIO YKa-
3aHHYIO JIUTEPATYypy, a TAKKEe MPOUYUTATh PEKOMEHIyeMble B paboueil mporpamme
JOTIOJIHUTEIBHYIO TUTEPATYPY U UHTEPHET-PECYPCHI.



Moayas 6.
Tema 6.1. 3HaKOMCTBO ¢ HAINMCAHHWEM MHCEM-3alPOCOB, MPUMEpPaMHU O0OPA3IOB
JaHHOTO BHa nMuchMa. OTpaboTKa MOHUMAaHUS COJICP)KaHUS MUChMa U KITIOUEBBIX
MOMEHTOB C IMIOMOII[BIO0 BOTIPOCOB, MTPUBOAUMBIX TIOCIIEC TAHHOTO 00pa3iia. 3aKkper-
JeHUuEe W oTpaboTka (pasz-kiaumie B ympaxkHeHUsx. CocTaBieHHE JTaHHOTO BUIA
MUCHMa 10 CUTYAIIHH.

B pamkax caMOCTOSITEIIBHONM pabOThl HEOOXOIUMO M3YYHTh OCHOBHYIO YKa-
3aHHYIO JTUTEPATYPY, a TAKKe MPOUYUTATh PEKOMEHIyeMbIe B paboueil mporpamme
JOTIOJTHUTEIBHYIO JINTEPATyPy U HHTCPHET-PECYPCHI.

Tema 6.2. 3HAKOMCTBO C HalMCAHHEM IMHUCEM-TIPEITIOKEHHM, TpuMepamMu oopas-
[IOB IaHHOTO BuJa muchbMa. OTpaboTKa MOHUMAHUS COJIEPIKAHMSI MHCbMA U KITIO-
YEeBbIX MOMEHTOB C MOMOIIBIO BOMIPOCOB, MPUBOAUMBIX MOCJE JAaHHOTO 00pasIa.
3akperieHue U oTpadoTKa (pa3-Kiuile B ynpaxHeHUsX. CocTaBleHHE JaHHOTO
BHJIa MUCbMA 110 CUTYaIlNH.

B pamkax caMocTosTeNbHONW pabOThl HEOOXOIUMO U3YYUTh OCHOBHYIO YKa-
3aHHYIO JTUTEPATYpPY, a TaKKe MPOUYUTATh PEKOMEHIyeMble B paboueil mporpamme
JOTIOJIHUTEIBHYIO JINTEPATYPy U HUHTEPHET-PECYPCHI.

Tema 6.3. 3HaKOMCTBO C HaIMCAHUEM IHMCEM, CBS3AHHBIX C MPOJAKEN Pa3TMIHOTO
BUJIa TOBapa, IpUMepaMu 00pasloB JaHHOrO Bua nucbma. OTpaboTKa MOHUMA-
HUS COAEPKaHUS MHCbMA U KIHOYEBBIX MOMEHTOB C MOMOIIBIO BOIIPOCOB, MPUBO-
JUMBIX IIOCJIE€ JaHHOTO o0Opasma. 3akperjeHue U orpaboTka (pa3-Kiuile B
yrnpaxkHeHHsX. COCTaBJI€HHE TaHHOTO BUAA MHChbMa IO CUTYalUU.

B pamkax camocTosTenbHONH paboThl HEOOXOAMMO U3YyUYNUTh OCHOBHYIO YKa-
3aHHYIO JTUTEPATYPY, a TAKKE MPOUYUTATh PEKOMEHIyeMble B paboueill mporpamme
JOTIOJIHUTEIBHYIO JINTEPATYPy U UHTEPHET-PECYPCHI.

Tema 6.4. 3HaKOMCTBO C HallMCAHUEM MHUCEM BCTPEUYHOTO MPEIJIOKEHUS, YCTYIOK,
nmpuMepamMu 00pa3IoB JaHHOTO BHja muceM. OTpaOdoTKa MOHUMAHHS COACPKAHUS
MUCHhMa U KJIIOYEBBIX MOMEHTOB C MTOMOIIbIO BOIMPOCOB, MPUBOJUMBIX MOCIE JaH-
HOro oOpasia. 3akperieHne U oTpadbotka (pasz-knuiie B ynpaxHeHusx. CocTa-
JICHUE JAaHHOTO BUJA TUChMA 10 CUTYaIIUH.

B pamkax caMocTosTeNbHONU PabOThl HEOOXOIUMO M3YYUTh OCHOBHYIO YKa-
3aHHYIO JTUTEPATYpPY, a TaKKe MPOUYUTATh PEKOMEHIyeMbIe B paboueil mporpamme
JOTIOJTHUTEIBHYIO JINTEPATYyPy U HHTEPHET-PECYPCHI.

Tema 6.5. 3HaKOMCTBO C HalMCAHUEM MUCEM-3aKa30B, MOATBEPKICHUM, MTpUMe-
pamu 00pa3loB JaHHOTO BUAA nuceM. OTpaboTKa MOHUMAHUS COACPKAHUS MUCH-
Ma ¥ KJIIOYEBBIX MOMEHTOB C TIOMOIIBIO BOTIPOCOB, MPUBOAMMBIX TOCJE TaHHOTO
oOpasma. 3akpermienne U oTpadoTka ¢pa3-kiuiie B yrnpaxHeHusx. CocTaBieHHe
JTAHHOTO BHJIa TUChMA TI0 CUTYAIIHH.

B pamkax camocTosTenbHON paboThl HEOOXOAMMO U3YyUYHUTh OCHOBHYIO YKa-
3aHHYIO JINTEPATYPY, a TAKKEe MPOYUTATh PEKOMEHAyEMbIe B paboueil mporpamme
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JOTIOJIHUTEIBHYIO JTUTEPATYPY U HHTEPHET-PECYPCHI.

Tema 6.6. 3nakoMcTBO ¢ OpOpMIIEHHEM TOKYMEHTAllMU MPHU TPaHCIOPTUPOBKE,
yIaKoBKe, MPUMEpaMu JaHHOTO BHJA JoKyMeHTanuu. OTpaboTka HOHUMaHUS CO-
JepKaHus 00pa3oB JOKYMEHTAIIMN U KIIFOUYEBBIX MOMEHTOB C TIOMOIIBIO BOIIPO-
COB. 3akperuieHue u oTpaboTka ¢pas-kiuiie B yrnpaxkHeHusx. CocraBieHue AaH-
HOM JOKYMEHTAIUU.

B pamkax camocTosTensHONU paboThl HEOOXOAUMO U3YYUTh OCHOBHYIO yKa-
3aHHYIO JINTEPATYPY, & TAK)KE MPOYUTATh PEKOMEHIyeMbIe B paboyell mporpamMme
JIOTIOJIHUTENBHYIO JIUTEPATypPy U UHTEPHET-PECYPCHI.

Tema 6.7. 3HaKOMCTBO C HaMMCaHUEM IMHCEM, CBA3aHHBIX C OTUIATOM U HATIOMHUHA-
HUEM O HECBOEBPEMEHHOM MOCTAaBKE TOBApOB, IPUMEPAMU 00Pa3IOB JaHHOTO BU-
na nuceMm. OTpaboTka MOHUMAHUS COJIEPKAHUS MTUChMa U KIIFOUEBBIX MOMEHTOB C
MIOMOILIBIO BOITPOCOB, MPUBOJIUMBIX MOCJIE€ JAHHOTO 00Opasla. 3aKpelyieHue U OT-
paboTtka ¢pa3z-kiuiie B ynpaxxkHeHusx. CocTaBieHUE JaHHOTO BUA MMHUCEM IO CH-
Tyaluu.

B pamkax camocTosTenbHONU paboThl HEOOXOIMMO HU3YYUTh OCHOBHYIO YKa-
3aHHYIO JIUTEPATYPY, a TAKKE MPOUYUTATh PEKOMEHIyeMbIe B paboueill mporpamme
JOTIOJIHUTEIBHYIO TUTEPATYPY U UHTEPHET-PECYPCHI.

Tema 6.8. 3HAKOMCTBO ¢ HaMMCaHUEM MHUCEM-XKall00, MpUMepaMHu 00pa3loB JaH-
HOTO BHAa muchbMma. OTpabOTKa MOHWMAHUS COJCPKAHUS MHChbMa M KITFOUEBBIX
MOMEHTOB C IMIOMOII[BIO0 BOMPOCOB, MTPUBOAUMBIX MOCTIE JAaHHOTO 00pasia. 3aKper-
JeHue u orpaboTka (pasz-kiauiie B ynpaxHeHusx. CocTaBieHUE JAaHHOTO BHUJA
MUChMa 10 CUTYAIIHH.

B pamkax caMocTosITeNbHONU PabOThl HEOOXOIUMO M3YYHTh OCHOBHYIO YKa-
3aHHYIO JTUTEPATYpPy, a TaKKe MPOUYUTATh PEKOMEHIyeMbIe B paboueil mporpamme
JOTIOTHUTEIBHYIO JINTEPATypPy U HHTEPHET-PECYPCHI.

Moayas 7.
Tema 7.1. 3HaKOMCTBO C HaNKMCaHWEM IHUCEM OO0 OpraHM3alMM BCTPEY U MOCEIle-
HUU JPYruX KOMIIAHWM, MpUMepaMu oOpa3loB JaHHOTO Buaa nuceM. OTpaboTka
NOHMMAaHMSI COIEpKAHUS MUCbMA U KIFOYEBBIX MOMEHTOB C ITOMOIIBIO BOIIPOCOB,
MPUBOJIUMBIX TOCJE JAaHHOTO oOpasia. 3akperyieHne U oTpadoTka (pa3-Kiuiie B
ynpaxHeHusX. CocTaBieHne JaHHOTO BHJ1a TUCEM IO CUTYALIUH.

B pamkax camocTosTenbHOU paboThl HEOOXOIMMO U3YYUTh OCHOBHYIO YKa-
3aHHYIO JIMTEPATYPY, a TAKKEe MPOYUTATh PEKOMEHAyeMbIe B paboueil mporpamme
JOTIOJTHUTEIIBbHYIO JINTEPATYPy U UHTEPHET-PECYPCHI.

Tema 7.2. 3HaKOMCTBO C HalMCaHUEM MHUCEM-TIPUTIAIICHUH, TPUHITHEM WIH OT-
Ka30M OT IpHUIJIALIEHUH, MpuMepaMu 00pa3loB JaHHOTO Buaa nuceMm. OTpaboTka
NOHUMAaHUA COAEPKaHMs MUChbMA U KIHOYEBBIX MOMEHTOB C MOMOIIbIO BOMPOCOB,



MPUBOAMMBIX TOCJIE TAaHHOTO o0pasia. 3aKkperuieHne u oTpaboTka (Gpa3-Kiuiie B
ynpaxkHeHusx. CocTaBlieHHE JAaHHOTO BUJIa ITUCEM 10 CUTYAIUSIM.

B pamkax camocTosTeIbHON pabOThl HEOOXOAMMO U3YyUNUTh OCHOBHYIO YKa-
3aHHYIO JINTEPATYPY, & TAK)KE MPOYUTATh PEKOMEHyeMbIe B pabouel mporpamMmme
JOTIOTHUTEIHLHYIO JINTEPATYPY ¥ HHTEPHET-PECYPCHI.

Tema 7.3. 3HaKOMCTBO C HaTMCAaHWEM MUCHbMa-0JaroJJapHOCTH, BBITIOJIHEHHUS Tpe-
OoBaHMii, mpuMepaMu oOpasloB JaHHOTro Buaa nuceMm. OTpaboTka MOHUMAHMUS
CoJlepKaHUs MHChMa M KJIIOYEBHIX MOMEHTOB C MOMOIIBIO BOTPOCOB, TIPUBOIH-
MBIX TOCIIEe JaHHOTO oOpasiia. 3akperieHue U oTpaboTka (pa3-KiuIle B yIpak-
HeHusx. CocTaBiieHrEe JAHHOTO BUJIA TTMCEM I10 CUTYAIIHSIM.

B pamkax camocTosTeIpHON pabOThl HEOOXOAMMO U3YyUHUTh OCHOBHYIO YKa-
3aHHYIO JTUTEPATYPY, a TAKKE MPOUYUTATh PEKOMEHIyeMbIe B paboueil mporpamme
JOTIOJTHUTEILHYIO JINTEPATYPy U HHTEPHET-PECYPCHI.

Tema 7.4. 3HAaKOMCTBO C HAIlUCAHHEM MHUCEM-3asBJICHUN, PEKOMEHIATEIbHBIX U
COTPOBOAUTENBHBIX TTHUCEM, NTpUMEpaMu 00pa3IoB JaHHOTO Buaa muceM. Otpa-
00TKa MOHMMAHMS COJIEPKAHUS MHUCEM U KIFOUYEBBIX MOMEHTOB C MOMOIIBIO BO-
MPOCOB, MPUBOJUMBIX TOCJE AJAaHHOTO o0pasna. 3akperieHnue U oTpadoTka ¢pas-
KJuiie B ynpaxseHusx. CocTaBiieHne JaHHOTO BUJIa TMCEM T10 CUTYaIIHsIM.

B pamkax camocTosITeNbHONW PabOThl HEOOXOIUMO MU3YYUTh OCHOBHYIO YKa-
3aHHYIO JUTEPATYpPy, a TaKKe MPOUYUTATh PEKOMEHIyeMbIe B paboueil mporpamme
JOTIOTHUTEIBHYIO JINTEPATYPy U HHTEPHET-PECYPCHI.
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